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Abstract

Television remains one of the most influential cultural institutions in contemporary society. Religious serials, family
dramas, love-triangle narratives, and marriage-centered reality shows significantly shape public perceptions, beliefs,
emotions, and social behavior. While these programs claim to promote culture, morality, family values, and
entertainment, their repetitive narratives often create unrealistic expectations about relationships, religion, wealth, and
social status. This paper critically examines how television programming contributes to the transformation of social
values, emotional sensitivity, interpersonal relationships, and collective consciousness. The study argues that excessive
exposure to sensationalized religious content and melodramatic relationship narratives has encouraged consumerism,
emotional dependency, superstition, and social fragmentation while weakening empathy, community bonds, and
rational thinking. The paper employs sociological theories of media influence, cultivation theory, and cultural studies

to investigate the changing nature of society under television's pervasive influence.

Keywords: Television Culture, Media Influence, Religious Serials, Family Dramas, Social Change, Consumerism,
Emotional Alienation, Cultivation Theory.

Introduction

The emergence of television revolutionized communication and entertainment across the world. Initially conceived as
a medium for education and information dissemination, television gradually evolved into a commercial industry driven
by ratings, advertising revenue, and audience engagement. Consequently, television content increasingly prioritizes

sensationalism, emotional drama, and spectacle over educational or socially constructive objectives.

Religious serials, soap operas, family dramas, and marriage-based reality shows have become dominant genres in many
countries, especially in India. These programs frequently portray exaggerated conflicts, miraculous events,
conspiracies, love triangles, and material success. Such representations shape viewers' perceptions of reality and
influence social attitudes and behaviors.

Journal of Emerging Trends and Novel Research (www.jetnr.org)

JETNR2606177 b518



http://www.jetnr.org/

© 2026 JETNR | Volume 4, Issue 6 June 2026 | ISSN: 2984-9276 | JETNR.ORG

The growing dependence on television entertainment has altered traditional social structures, family interactions, and
value systems. As a result, many observers argue that emotional sensitivity, community spirit, and social responsibility
are gradually being replaced by individualism, materialism, and practical self-interest.

Obijectives of the Study

To examine the social impact of television religious serials.
To analyze the influence of love-triangle and family dramas on interpersonal relationships.
To investigate how marriage-centered programs shape public attitudes toward marriage and family.

To evaluate the role of television in promoting consumerism and materialistic values.
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To study the decline of emotional and social sensitivity under media influence.

Research Questions

How do religious serials influence public perceptions of religion and spirituality?
What effects do love-triangle dramas have on social relationships and family structures?
How do marriage-based programs create unrealistic expectations regarding relationships?

Does television contribute to emotional desensitization and social alienation?

A

How does commercial television shape cultural and moral values?

Theoretical Framework

Cultivation Theory

Developed by George Gerbner, Cultivation Theory suggests that long-term exposure to television gradually shapes
viewers' understanding of social reality. Television does not merely reflect reality; it constructs it.

Viewers who regularly consume television dramas often begin to perceive fictional representations as normal social

behavior.

Social Learning Theory

According to Albert Bandura, individuals learn behaviors through observation and imitation. Television characters

often serve as role models, influencing viewers' attitudes and actions.

Religious Serials and the Commercialization of Faith

Religious television serials often dramatize mythological stories and spiritual teachings. While they may increase

awareness of religious traditions, they frequently prioritize entertainment over authentic spiritual understanding.

Major Concerns
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1. Promotion of Superstition

Many serials emphasize miracles, divine interventions, and supernatural powers. Continuous exposure may encourage

irrational beliefs and reduce scientific temper.

2. Simplification of Religious Philosophy

Complex philosophical teachings are often reduced to simplistic moral lessons or dramatic spectacles.

3. Commercial Exploitation of Faith

Religion becomes a marketable product where spirituality is intertwined with advertising and consumer culture.

4. Hero Worship

Viewers may become more attracted to visual representations of gods and heroes than to the ethical teachings of

religion itself.

Love-Triangle Dramas and Relationship Anxiety

One of the most common themes in television serials is the love triangle. Such narratives frequently portray betrayal,

jealousy, revenge, and emotional manipulation.

Social Consequences

Unrealistic Expectations

Viewers develop idealized expectations regarding love and romance that rarely correspond to real-life relationships.

Distrust in Relationships

Continuous portrayal of infidelity and deception may create suspicion and insecurity among viewers.

Emotional Dependency

Television narratives encourage excessive emotional investment in fictional characters and situations.

Normalization of Toxic Behavior

Manipulation, obsession, and possessiveness are often romanticized as signs of true love.

Marriage-Centric Programs and Family Values
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Marriage remains a central institution in society. However, television frequently presents marriage as a spectacle rather

than a social commitment.

Effects on Society

Consumerism in Weddings

Extravagant wedding ceremonies portrayed on television encourage excessive spending and social competition.
Unrealistic Marital Expectations

Viewers may expect perpetual romance and luxury, leading to dissatisfaction in ordinary married life.
Family Conflicts as Entertainment

Television often depicts family life as a series of conspiracies, disputes, and power struggles.

Gender Stereotypes

Many programs reinforce traditional stereotypes regarding masculinity and femininity.

Media, Consumerism, and Materialistic Culture

Television serves as a powerful tool for advertising and consumption.

Repeated exposure to luxurious lifestyles encourages:

o Status competition
» Brand consciousness
o Material aspirations
 Social comparison

e Debt-driven consumption

People increasingly evaluate success through visible wealth rather than ethical conduct, intellectual achievement, or

social contribution.

Emotional Desensitization and Social Alienation

Modern television audiences consume vast amounts of emotional content daily.

Paradoxically, excessive exposure to fictional emotions can reduce genuine emotional engagement in real life.
Manifestations

Reduced Empathy

JETNR2606177

Journal of Emerging Trends and Novel Research (www.jetnr.org)

b521



http://www.jetnr.org/

© 2026 JETNR | Volume 4, Issue 6 June 2026 | ISSN: 2984-9276 | JETNR.ORG

People become spectators of suffering rather than active participants in helping others.
Isolation

Screen-based entertainment reduces face-to-face social interaction.

Decline of Community Bonds

Traditional collective activities gradually lose importance.

Self-Centered Practicality

Economic success and personal gain become dominant social priorities.

Positive Contributions of Television

A balanced analysis must acknowledge television's constructive role.

Television can:

o Disseminate educational content.
e Promote social awareness.

o Preserve cultural heritage.

o Encourage public discussion.

e Provide entertainment and relaxation.

The problem lies not in television itself but in excessive commercialization and sensationalism.
Findings

The study reveals that:

Religious serials often commercialize faith and encourage passive religiosity.

Love-triangle dramas contribute to unrealistic expectations regarding relationships.
Marriage-centered programs promote consumerist attitudes toward weddings and family life.
Television encourages materialistic aspirations and social comparison.

Continuous exposure to sensational content may reduce empathy and community engagement.
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Commercial interests frequently outweigh educational and ethical responsibilities.
Suggestions

1. Promote media literacy education in schools and colleges.
2. Encourage production of socially responsible content.

3. Regulate misleading religious and supernatural representations.

JETNR2606177

Journal of Emerging Trends and Novel Research (www.jetnr.org)

b522



http://www.jetnr.org/

© 2026 JETNR | Volume 4, Issue 6 June 2026 | ISSN: 2984-9276 | JETNR.ORG

4. Increase educational and cultural programming.
5. Strengthen critical thinking among viewers.
6. Encourage balanced consumption of television media.

Conclusion

Television has become one of the most powerful agents of socialization in contemporary society. Religious serials,
love-triangle dramas, and marriage-centered programs significantly influence public attitudes, emotions, and
behaviors. While these programs provide entertainment and cultural continuity, excessive exposure to sensationalized
narratives can contribute to consumerism, unrealistic expectations, emotional alienation, and weakening social bonds.
The transformation of society is therefore not merely a consequence of technological advancement but also a result of
the values repeatedly promoted through mass media. A socially responsible media environment and a critically
informed audience are essential for preserving human sensitivity, rationality, and meaningful social relationships in
the twenty-first century.
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